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Agenda

� What’s New with LEW?

� Ideas for You

� Social Media & Interaction

� Examples!

� Your Feedback and Discussion!!

This presentation will be available on lwvnet.org following convention
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WHAT’s NEW with LEW?

� Minor changes already made

� New look coming soon

The LOOK!!

New Divider

New Logo

Gray
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... page footer
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Mockup: 
1st Draft

Ongoing 
work

Phase 1: 

Convert

Phase 2: 

Enhance

WHAT’s NEW with LEW?

� Upload your Photos!!!

� .jpg, .gif, or .png

� LEW will resize for you

� Use photo program to crop, 
enhance, repair before upload

� Caption, text wrapping support 

� Read HELP first    
Carol – very 
happy!!!
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Upload 
Form 
(bottom)

Not too big!!!

. 300

Search your Site!!

� On every page

� No ads

� No privacy issues

� Periodically scans your site

� Not on members site

� Uses Duckduckgo.com
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Search 
Help!!!!

WHAT’s NEW with LEW?

� PayPal enhancements

�Can paste forms into LEW page

�New Help for extended embedded forms –
thanks to Joe Frannea, LWV Greater Tucson
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PayPal!

� All info 
entered 
stays with 
$$$ in 
PayPal

� See new 
Help for 
technical tips



8

Reverse Calendar Date Order

� Click on Calendar; Click on “Edit”

� Intended only for Past Events

WHAT’s NEW with LEW?

� Minor wording changes to Join and 
Donate pages.  Check yours!

� 501(c)(3) League Organization 
supported

� Wisconsin, some in California
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The Focal Point

WebsiteWebsiteFacebookFacebook

EmailEmail

BlogBlog

TwitterTwitter

Compare “Old” and “New” Tools

Web site

� Usually one-way 
communication

� User must go to 
website to get new 
information

� Information remains 
on website long-term

Facebook

� Encourages 
discussion

� Fans automatically 
get new information 
as soon as it’s posted

� Information once 
pushed off first page, 
fans rarely go back to 
see it
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What Do Web site Visitors Want?

• Calendars

• FAQs

• Reviews or recommendations 

• How-to or step-by-step articles

• FAQs

• First-person accounts:  “How I . . .”

• Success stories

What Do Web site Visitors Want?

• Register for services or 
events

• Donate

• Surveys/Polls 

• Order forms

• Sign-up for email newsletter

• Advocacy

• Quizzes

• Share stories
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Videos & links 
to Facebook !!

Sign up for
E-list online

Verticalresponse.com

Constantcontact.com
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Interactive 
Survey!!

uses Surveymonkey.com

Interactive Form (Google Docs)
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Other Interactive Ideas

� Embed Google monthly calendar.  Update 
in Google: automatically refreshes your 
web page.  Members only?

� Embed Audio (podmonkey.com)

� PayPal for Event Registration, sale of 
League items, etc.  

Examples:  Newsletters



14

Examples: Election Coverage

Elections: 
Frequently 
Asked 
Questions
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Discussion

� Have you added members because of 
your Web site?

� Do you get more donations online?

� What would you like?  Training, help, functions?  

� Tips to share?  

� Do you read the Message Area on LEW?
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Keep in Contact

� With us:  support@lwvnet.org

� With each other: League of Women Voters 
New Media Facebook page

� Login to your FB page

� Search

� Click on ‘Join Group’

support@lwvnet.org
http://lwvnet.org

A product of the

League of Women Voters of 
California©


